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Facts – About Us

A global leading supplier of 
technical information and solutions 
for Information Logistics
Sigma Kudos is a member of the
Sigma Group
The Sigma Group employs about 1500 people, 
and is listed on the Stockholm Stock Exchange
Sigma Kudos currently employs
390 highly talented and dedicated 
co-workers globally

A process-driven company with a
continuous drive for operational 
excellence and co-operational 
excellence 
ISO certified according to 9001, 14001, 27001
Operates in five countries
Sweden (7), Finland (2), Hungary, Ukraine (2), 
and China (2)
Seven offices in Sweden
Malmö, Växjö, Karlskrona, Göteborg, 
Stockholm, Karlstad, Sundsvall and Linköping
Founded in 1997



Cooperation with University – A company Perspective

External

Internal

Short Term Long Term

• PR
• Marketing
• Use the Brand of the 

University

• Thesis
• Recruiting
• Trainees

• Reputation
• Value for owners
• New Products/Services
• Attractiveness for 

customers
• Add value to the Brand

• R&D
• Attractiveness for own 

personnel
• Educate own personnel
• Better prepared 

applicants



EXAMPLES



Cooperation between Universities
KNURE, Linnaeus and Sigma Kudos



Universal Game Award
GTECH, Linnaeus, KNURE and Sigma Kudos



R&D Measure quality of information
Ericsson, Linnaeus and Sigma Kudos



Seminars
Universities, Customers and Sigma Kudos



R&D Collaboration CMS Product
Malmö Högskola and Sigma Kudos



Guest Lecture / Courses



Exchange Students



More Examples

• Smartapp – Student Mobile Contest in Odessa. Described as one of 
the projects sent to TEMPUS.

• Agile Course – The main principals of Agile/Scrum Methodology, 
together with KHNURE. Described as one of the projects sent to 
TEMPUS.

• Editor services to IT-University Gothenburg. Workshops and support  
for students in how to write.

• ……..



Summary

• Universities must try to understand the companies short-term goals 
in a better way. And Use their opportunities for external 
communication.

• Companies must be better to give the whole picture. You can´t be 
innovative if you don´t understand WHY?

• Try to find projects that direct or indirect involves the Companies 
customers.

• Universities many times tries to connect “Competitors”….

TRANSPARENCY AND OPEN DIALOGUE ON BUSINESS GOALS, 
REQUIREMENTS, CONSTRAINTS, SUGGESTIONS AND IMPROVEMENTS


